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管理、系统的可扩展性及可维护性。该三层结构依次使用了 Query EasyUI 前端



































The fast growing Internet technology, especially for mobile, is changing 
industrial relations constantly and leading to business reorganization. The 
relationships between traditional retail shops and online businesses have now began to 
change from direct competition to multi-dimensional cooperation in order to meet the 
customer need and generate more profit. With the concept of O2O (Online to Offline), 
DengZher.Net is designed as a comprehensive platform to connect offline retail shops 
and their online customers.  
First of all, this paper analyzes the current trend of clothing industry, O2O 
business model and its related technologies which determines DengZher.Net's design 
concept and key technologies. In system analysis section, this paper describes the 
process of building static and dynamic models using UML. In system implement 
section, we choose B/S three-tier structure to achieve multi-user concurrent access, 
data integration management, system scalability and maintainability. This three-tier 
structure in turn uses jQuery EasyUI as front-end technology, ASP.NET MVC3 
Framework, SQL Server 2008 database. Finally in security and L&P section, 
designing the system at application-level, system-level and network-level, which 
achieved the performance target of system design. 
This system provides easy-to-use admin interfaces, including basic information 
maintenance, brand management, customer service operations, permission 
management, system management, etc. By providing core functions and high-quality 
user experience, it helps retail shops generate more revenue, improve branding and 
obtain potential new buyers, and to achieve a win-win for both the buyers and 
merchants. 
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业内一致认为，大家开始关注 O2O 模式是在 groupon 流行于全球之后。值
得一提的是，未来将会有超级电商在生活类 O2O 领域中产生。这几年，越来越
多的初创企业都开始着手布局 O2O 领域，以期能在未来的发展大势中分得一杯
羹。在国外，基于 O2O 模式运营得比较成功的平台有 uber、geraround、jetsetter
和 jhilburn 等。O2O 的市场究竟有多大，通过下面这份来自美国的数据便可想象：
“假设一个普通美国人的年收入为 4 万美金，作为一个普通网购者，每年在网购
上的开销约为 1000 美金，那剩下的 39000 美金用到哪了呢？答案是，人们把钱
大都用在本地生活服务了，其中包括餐厅、加油站、咖啡店、酒吧、水电工、干
洗店和发廊等的消费。”电商行业的影响力如此之大，怎么将其引入到在消费中







忘了，它也仅是 O2O 市场在中国的一部分体现。 
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